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Aspiration: Foster a healthy, productive, sustainable, diverse and inclusive ||W..-‘-'
OP9,13, 21 workforce to enhance the academic mission of the University _m

Where we are now

Benchmark 8: Improve sustainability literacy of
students, faculty and staff. Target met and strategies in
progress.

Benchmark 19: Increase use of green cleaning
products. Target met, procedure active.

Benchmark 22: Implement recruitment strategies
targeting sustainability-minded students, faculty, and
staff. Target met and strategies in progress..
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Purchasing

Hub: Administration
E= Aspiration: Sustainable purchasing will be the standard
operating procedure at Ohio University
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Where we are now

Benchmark 20 : Increase the percentage of paper products
on campus that include post-consumer recycled content
Target not met

Benchmark 24 : Encourage use of sustainable and/or
recyclable materials and containers in place of polystyrene
by developing environmentally preferable purchasing
guidelines Preferable Purchasing Guidelines Created

Benchmark 28 : Increase purchase of non-food local goods
and services and environmentally preferable goods
Alternative baseline determined

Benchmark 29 : Increase purchase of environmentally
preferable computer products Target exceeded

Benchmark 31 : Develop sustainability guidelines for
concessionaires and franchisees Target in progress

Benefits Goal #1 Strategies Costs Goal #1 Strategies

Community engagement Capital (first) cost increase
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